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ONE IN FOUR UNWANTED CHRISTMAS PRESENTS
ARE RE-GIFTED
•
•
•

Almost one in four (23%) people in Europe received a gift last year they either didn’t
appreciate or couldn’t remember liking
At least 81 million gifts were unwanted or unappreciated, worth approximately €3.7 billion
While half of people (53%) keep unappreciated gifts, one in seven (14%) sell them on

With millions of gifts given and received this Christmas season, it is no surprise that not all of them
make the grade, but what do we do with the gifts that just aren’t right?
According to the ING International Survey Special Report - Christmas 2016, which surveyed 13,500
people across 14 countries, one in seven (15%) people in Europe received a Christmas gift that they
either didn’t want, didn’t appreciate or couldn’t use, while nearly one in 10 (8%) couldn’t remember what
1
they received. This festive disappointment adds up to a whopping 81 million unwanted gifts, with an
2
estimated value of €3.7 billion .
Of those people who said they didn’t like what they received, one in four (25%) admit to re-gifting their
Christmas gift to someone else. The next most popular option is to sell the unwanted presents (14%),
and a brave five per cent have returned it to the person who gave it to them.

Table: What people in Europe did with their unwanted Christmas gifts last year

Percentage (%)
I kept them anyway

53

I gave them to someone else

25

I sold them

14

I tried to return them to the store

11

I gave them to a charity shop

9

I threw them away

5

I gave them back to the person who gifted them

5

Other

1

While one in ten (10%) fell into debt as a result of Christmas spending, a number of people in Europe
actually profited from their unappreciated gifts. One in seven (14%) admit to selling on their unwanted
gifts, while a similar percentage (11%) tried to return their gifts to the store for a refund or exchange.
When deciding what to do with unwanted gifts, geography may play more of a role than some might
think. The most popular spot for re-gifting is Luxembourg, with a majority (53%) passing their unwanted
gifts on to someone else. People in Australia emerged as being more charitable than those in Europe,
with one in five (20%) donating their gifts to a good cause, twice the European average (9%).
People in the UK are twice as likely as people in Europe to return the present back to the giver (11%),
while in the USA people are four times more likely to throw it away (19%) and three times more likely to
try returning it to a store (31%).
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Age can also play a role in how we feel about less-than-perfect presents. Those in Europe aged 65-plus
are more likely (37%) to donate unwanted presents to a charity shop, while the 25-34 year olds are
more likely to throw them away (11%).
Fortunately though, the majority of people do appreciate the Christmas gifts they receive (85%) and of
those who don’t the majority end up keeping them anyway (53%).
Ian Bright, Senior Economist at ING, commented: “Gift giving is a fun and traditional part of
Christmas celebrations in many countries, and presents are for the most part thoroughly appreciated.
But even unwanted gifts seem to have their uses. Many are sold-on or re-gifted, meaning they don’t go
to waste.’’

-EndNote for editors
1

Based on Eurostat figures, there are 430,487,273 people aged 15+ in Europe (used as proxy for the
survey sample of those 18 and older). According to the research, 82% received Christmas gifts last
year, but 23% of people received at least one gift that they didn’t appreciate, didn’t like, couldn’t use or
they simply cannot remember how they felt about it, meaning at least 81 million presents went
unappreciated.
2

If at least 81 million presents went unappreciated, and the median cost of a present was €45, the
estimated cost of unappreciated presents is €3.65 billion
About the research
The ING International Survey special report – Christmas Spending was conducted by Ipsos using
internet-based polling. Fourteen countries were surveyed: Austria, Belgium, Czech Republic, France,
Germany, Italy, Luxembourg, the Netherlands, Poland, Romania, Spain, the United Kingdom, Australia
and the United States. Polling took place between 4 and 18 October 2016. The full report is available
via http://www.slideshare.net/ING/presents-of-mind-christmas-2016
The ING International Survey is produced three times a year by ING eZonomics. It is about money and
life - combining ideas around financial education, personal finance and behavioural economics to
produce regular and practical information about the way people manage their money - and how this can
affect consumers' lives.
For further information on ING, please visit www.ing.com. Frequent news updates can be found in the
Newsroom or via the @ING_news twitter feed. Photos of ING operations, buildings and its executives
are available for download at Flickr. Footage (B-roll) of ING is available via videobankonline.com, or can
be requested by emailing info@videobankonline.com. ING presentations are available at SlideShare.
For further information, please contact:
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Investor.Relations@ing.com
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ING Profile
ING is a global financial institution with a strong European base, offering banking services through its operating company ING Bank and holding a
significant stake in the listed insurer NN Group NV. The purpose of ING Bank is empowering people to stay a step ahead in life and in business.
ING Bank’s more than 52,000 employees offer retail and commercial banking services to customers in over 40 countries.
ING Group shares are listed (in the form of depositary receipts) on the exchanges of Amsterdam (INGA NA, ING.AS), Brussels and on the New
York Stock Exchange (ADRs: ING US, ING.N).
Sustainability forms an integral part of ING’s corporate strategy, which is evidenced by ING Group shares being included in the FTSE4Good index
and in the Dow Jones Sustainability Index (Europe and World). where ING is among the leaders in the Banks industry group.

Important legal information
Certain of the statements contained herein are not historical facts, including, without limitation, certain statements made of future expectations and
other forward-looking statements that are based on management’s current views and assumptions and involve known and unknown risks and
uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. Actual
results, performance or events may differ materially from those in such statements due to, without limitation: (1) changes in general economic
conditions, in particular economic conditions in ING’s core markets, (2) changes in performance of financial markets, including developing markets,
(3) consequences of a potential (partial) break-up of the euro, (4) ING’s implementation of the restructuring plan as agreed with the European
Commission, (5) changes in the availability of, and costs associated with, sources of liquidity such as interbank funding, as well as conditions in the
credit markets generally, including changes in borrower and counterparty creditworthiness, (6) changes affecting interest rate levels, (7) changes
affecting currency exchange rates, (8) changes in investor and customer behaviour, (9) changes in general competitive factors, (10) changes in laws
and regulations, (11) changes in the policies of governments and/or regulatory authorities, (12) conclusions with regard to purchase accounting
assumptions and methodologies, (13) changes in ownership that could affect the future availability to us of net operating loss, net capital and built-in
loss carry forwards, (14) changes in credit ratings, (15) ING’s ability to achieve projected operational synergies and (16) the other risks and
uncertainties detailed in the Risk Factors section contained in the most recent annual report of ING Groep N.V. Any forward-looking statements
made by or on behalf of ING speak only as of the date they are made, and, ING assumes no obligation to publicly update or revise any forwardlooking statements, whether as a result of new information or for any other reason.
This document does not constitute an offer to sell, or a solicitation of an offer to purchase, any securities in the United States or any other
jurisdiction. The securities of NN Group have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “Securities
Act”), and may not be offered or sold within the United States absent registration or an applicable exemption from the registration requirements of
the Securities Act.
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