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“HELICOPTER MONEY” MIGHT NOT TAKE OFF
•
•
•

If given helicopter money, only a quarter (26%) of consumers would spend most of the
windfall
Saving the money instead proves twice as popular (52%)
More than half (54%) of European consumers nevertheless think helicopter money would
be a good idea

One form of radical monetary stimulus being considered if European growth and inflation remain low would
not be as effective as some economists hope, according to a new report.
In what is believed to be the first study of its kind, the ING International Survey special report – Helicopter
Money asked nearly 12,000 consumers how they would respond to so-called helicopter money, a form of
stimulus that involves central banks giving money directly to consumers in order to promote spending.
The policy starts out with a central banking ‘creating’ money that is provided to households or to the
government. Governments can use the money to stimulate the economy by increasing spending or cutting
taxes.
Only a quarter (26%) of consumers in the 12 European countries surveyed said they would spend ‘most’ of
the money. When asked how much of the pot they would likely spend, the average from all respondents was
just under a quarter (24%).
A majority (52%) said they would save it, invest it or leave most of the money in the account it landed in.
Fifteen percent said they would lower debt with most of it, suggesting that to bring on the helicopters might
not be a very effective way to bring up prices or boost the economy.
The implication of the study is that the policy would have a limited impact on growth, with the authors also
noting that the “exact impulse of growth would (also) depend on multiplier effects”.
The term helicopter money was coined by economist Milton Friedman in a 1969 paper entitled The Optimum
Quantity of Money. It has been mooted by economists more recently as a step beyond Quantitative Easing,
which some argue is more beneficial to the asset-wealthy.
The theory is that, with extra money to spend or fewer taxes to be paid, households would consume more,
boosting business activity and employment. Higher inflation expectations could also give consumers an
incentive to consume.
Friedman envisaged directly distributing money to communities but other methods of monetary financing
such as direct deficit financing, where money is used to finance government spending or to fund
infrastructure, are also possible.
Ian Bright, senior economist at ING, commented:
“Despite the positive intention behind helicopter money, our research among consumers in Europe suggests
they would spend only a small part of the money handed to them.
“Both direct higher government spending or handing out time-limited spending coupons might be considered
as alternatives, although our study did not test their potential effectiveness.”
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Table 1: “Imagine you received €200 in your bank account each month, for a year. You are free to do what
you want with the money and don’t need to repay it or pay taxes on it. How would you use this extra money?”
– Percentage by country who say they would spend most of the money.

Ends
Note to editors
About the research
The ING International Survey special report – Helicopter Money was conducted by Ipsos using internetbased polling. Twelve countries were surveyed: Austria, Belgium, Czech Republic, France, Germany, Italy,
Luxembourg, the Netherlands, Poland, Romania, Spain, the United Kingdom. Polling took place between 3
June and 24 June 2016. The full report is available via http://www.slideshare.net/ING/helicopter-money-

loved-not-spent.

The ING International Survey is produced three times a year by ING eZonomics. It is about money and life –
combining ideas around financial education, personal finance and behavioural economics to produce regular
and practical information about the way people manage their money – and how this can affect consumers'
lives.
For further information on ING, please visit www.ing.com. Frequent news updates can be found in the
Newsroom or via the @ING_news twitter feed. Photos of ING operations, buildings and its executives are
available for download at Flickr. Footage (B-roll) of ING is available via videobankonline.com, or can be
requested by emailing info@videobankonline.com. ING presentations are available at SlideShare.
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ING Profile
ING is a global financial institution with a strong European base, offering banking services through its operating company ING Bank. The purpose of
ING Bank is empowering people to stay a step ahead in life and in business. ING Bank’s more than 52,000 employees offer retail and commercial
banking services to customers in over 40 countries.
ING Group shares are listed (in the form of depositary receipts) on the exchanges of Amsterdam (INGA NA, ING.AS), Brussels and on the New
York Stock Exchange (ADRs: ING US, ING.N).
Sustainability forms an integral part of ING’s corporate strategy, which is evidenced by ING Group shares being included in the FTSE4Good index
and in the Dow Jones Sustainability Index (Europe and World) where ING is among the leaders in the Banks industry group.

Important legal information
Certain of the statements contained herein are not historical facts, including, without limitation, certain statements made of future expectations and
other forward-looking statements that are based on management’s current views and assumptions and involve known and unknown risks and
uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. Actual
results, performance or events may differ materially from those in such statements due to, without limitation: (1) changes in general economic
conditions, in particular economic conditions in ING’s core markets, (2) changes in performance of financial markets, including developing markets,
(3) consequences of a potential (partial) break-up of the euro, (4) changes in the availability of, and costs associated with, sources of liquidity such
as interbank funding, as well as conditions in the credit markets generally, including changes in borrower and counterparty creditworthiness, (5)
changes affecting interest rate levels, (6) changes affecting currency exchange rates, (7) changes in investor and customer behaviour, (8) changes
in general competitive factors, (9) changes in laws and regulations, (10) changes in the policies of governments and/or regulatory authorities, (11)
conclusions with regard to purchase accounting assumptions and methodologies, (12) changes in ownership that could affect the future availability
to us of net operating loss, net capital and built-in loss carry forwards, (13) changes in credit ratings, (14) ING’s ability to achieve projected
operational synergies and (15) the other risks and uncertainties detailed in the most recent annual report of ING Groep N.V. (including the Risk
Factors contained therein) and ING’s more recent disclosures, including press releases, which are available on www.ING.com. Any forward-looking
statements made by or on behalf of ING speak only as of the date they are made, and, ING assumes no obligation to publicly update or revise any
forward-looking statements, whether as a result of new information or for any other reason.
This document does not constitute an offer to sell, or a solicitation of an offer to purchase, any securities in the United States or any other
jurisdiction.
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