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Under-25s embrace financial prudence
• Under-25s believe young people have a more uncertain future than older generations did
when they were young
• Majority of 14-21 year olds are afraid of being in debt
• Under-25s are saving more than any other generation, and reining in spending as a result
Young people are rejecting the credit happy ways of their parents and embracing the austerity values of
their grandparents.
The ING study1, “Money Attitudes of a New Generation”, conducted with Professor Noreena Hertz of
University College London, reveals a major generational shift in financial attitudes, as the children that
lived through the financial crash of 2008 reach early adulthood.
Today‟s under-25s are saving more of their income than any other generation, including their „baby
boomer‟ grandparents who are now in their 70s 2.
Fearful about the economic future and fearful of debt, focus groups among 16-18 year olds revealed
that all respondents are actively saving for the long term and forgoing short-term needs.
“It‟s about being independent and being self-reliant in the future”.” – Adam, 18
The study found almost three quarters (72%) of 18-24 year olds in Europe believe that young people
have a more uncertain financial future than older generations did when they were young. And firmly
believing that if they don‟t look after themselves financially when they are adults, no one else will - this
new generation has the desire to be independent and self-reliant.
“You can only support yourself if you have personally saved.” – Jessica, 16
Revealing an unprecedented level of anxiety, almost three quarters of 14-21 year olds (72%) worry
about being in debt – and not in relation to just student loans, but cars and mortgages too.
“The stuff that we‟ll want [in the future].” – Amanda, 17
Mindful of the consequences, this new generation is consciously trying to rein in its spending and is
more likely to use debit rather than credit cards in order to help manage their finances.
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These 1950s attitudes to saving and thriftiness are matched by a very 21 Century approach to banking,
with young people beginning to bank exclusively via mobile devices, which they say helps them gain
financial control.
“Online banking is the best thing ever. You can go out shopping and be able to check your bank account
right there” – Mehdi, 17
A sentiment that is in keeping with 85% of adults in Europe, who list mobile banking as one way of
helping to improve their money management.
ING chief economist, Mark Cliffe commented: “This young generation grew up in the midst of the
challenges of the financial crisis, but they are also smartphone natives. They are therefore uniquely
positioned to take advantage of fintech innovations that are coming through to help them make smarter
decisions.”
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The report, „Money Attitudes of a New Generation‟ is part of a series being produced for the Think
Forward Initiative (http://www.thinkforwardinitiative.com), a programme ING is working on, which aims to
gain a deeper understanding of personal finance decision-making and use those insights to help people
make decisions that are better for them, and ultimately better for society. A full copy of this report can be
downloaded here: https://www.ezonomics.com/pdf/iis/ING-International-Survey-Generation-K.pdf.
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Qualitative and quantitative data analysis of:


One to one interviews and two focus groups among 16-18 year olds in London in February
2016, conducted by ING



ING International Survey on Financial Behaviour Unveiled 2015



ING International Survey on Mobile Banking 2015



2000-person survey among 14-21 year olds conducted in the US and UK in 2015, by economist
Noreena Hertz



Additional desk research conducted by ING

NS&I Quarterly Savings Survey / Economist data

For further information on ING, please visit www.ing.com. Frequent news updates can be found in the
Newsroom or via the @ING_news Twitter feed. Photos of ING operations, buildings and its executives
are available for download at Flickr. Footage (B-roll) of ING is available via videobankonline.com, or can
be requested by emailing info@videobankonline.com. ING presentations are available at SlideShare.
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ING Profile
ING is a global financial institution with a strong European base, offering banking services through its operating company ING Bank. The purpose of
ING Bank is empowering people to stay a step ahead in life and in business. ING Bank‟s more than 52,000 employees offer retail and commercial
banking services to customers in over 40 countries.
ING Group shares are listed (in the form of depositary receipts) on the exchanges of Amsterdam (INGA NA, ING.AS), Brussels and on the New York
Stock Exchange (ADRs: ING US, ING.N).
Sustainability forms an integral part of ING‟s corporate strategy, which is evidenced by ING Group shares being included in the FTSE4Good index
and in the Dow Jones Sustainability Index (Europe and World) where ING is among the leaders in the Banks industry group.

Important legal information
Certain of the statements contained herein are not historical facts, including, without limitation, certain statements made o f future expectations and
other forward-looking statements that are based on management‟s current views and assumptions and involve known and unknown risks and
uncertainties that could cause actual results, performance or events to differ materially from those expressed or implied in such statements. Actual
results, performance or events may differ materially from those in such statements due to, without limitation: (1) changes in general economic
conditions, in particular economic conditions in ING‟s core markets, (2) changes in performance of financial markets, includi ng developing markets,
(3) consequences of a potential (partial) break-up of the euro, (4) changes in the availability of, and costs associated with, sources of liquidity such
as interbank funding, as well as conditions in the credit markets generally, including changes in borrower and counterparty c reditworthiness, (5)
changes affecting interest rate levels, (6) changes affecting currency exchange rates, (7) changes in investor and customer b ehaviour, (8) changes
in general competitive factors, (9) changes in laws and regulations, (10) changes in the policies of governme nts and/or regulatory authorities, (11)
conclusions with regard to purchase accounting assumptions and methodologies, (12) changes in ownership that could affect the future availability to
us of net operating loss, net capital and built-in loss carry forwards, (13) changes in credit ratings, (14) ING‟s ability to achieve projected operational
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synergies and (15) the other risks and uncertainties detailed in the most recent annual report of ING Groep N.V. (including t he Risk Factors
contained therein) and ING‟s more recent disclosures, including press releases, which are available on www.ING.com. Any forward -looking
statements made by or on behalf of ING speak only as of the date they are made, and, ING assumes no obligation to publicly up date or revise any
forward-looking statements, whether as a result of new information or for any other reason.
This document does not constitute an offer to sell, or a solicitation of an offer to purchase, any securities in the United S tates or any other
jurisdiction.
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